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【Course Objectives: 授業の到達目標】

【Course Summary: 授業の概要】

【Study Required outside Class (Preparation etc): 事前・事後学習】

【Class Outline: 授業計画（各回の授業内容）】

Session 1 Course Orientation: What is Globalization and Global Communication?

Session 2 Communication and Globalization: Understanding the Contemporary World

Session 3 Understanding Culture and Communication Styles

Session 4 Nonverbal Communication in Intercultural Contexts

Session 5 Japanese Style of Management and Communication in Global Contexts

Session 6 Identity, Stereotypes, and Ethnocentrism

Session 7 Intercultural Communication in Organizations and Workplaces

Session 8 Leadership and Team Communication across Cultures

Session 9 Business Communication and Global Marketing

Session 10 Gender, Diversity, and Inclusion in Organizations

Session 11 Intercultural Conflict and Negotiation

Session 12 Crisis Communication and Organizational Trust

Session 13 Student Group Presentations

Session 14 Final Discussion and Course Reflection

【Textbooks, Course Materials: 教科書、参考書等】

【Grading Criteria: 成績評価の方法】

【Note: 履修上の注意】

No single textbook is required. Reading materials, articles, videos, and case studies will be provided through Moodle.

Class Participation and Discussion Contribution: 20%

Reflection Papers / Short Assignments: 20%

Group Presentation Project: 20%

Final Report or Take-home Essay: 40%

 Global Communication Studies B
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This course aims to deepen students’ understanding of global communication from intercultural, organizational, and business

perspectives. Through collaborative learning with students from diverse cultural backgrounds, students will develop practical

communication competence necessary for global society and multicultural workplaces.　After successful completion of the

course, students will be able to:1) Understand key concepts of intercultural communication. 2) Analyze communication issues

in global organizations and workplaces. 3) Communicate effectively with people from different cultural backgrounds.

This course explores communication in global and intercultural contexts with a special focus on organizations, workplaces,

and business communication. Students will examine how culture influences communication styles, leadership, teamwork,

negotiation, and organizational practices in different societies. The class emphasizes discussion, collaborative projects, and

intercultural interaction. Through lectures, case studies, group work, presentations, and reflective activities, students will

develop practical communication skills for multicultural environments. The course also encourages students to compare

Japanese communication culture with other global communication styles.

Students are expected to: - Read assigned materials before class.   - Review lecture contents after class.

- Participate actively in discussions and group work.  - Prepare presentations and short assignments.

Approximate study time outside class: 180–200 minutes per session.


