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In Rhetoric. The theory known as the Elaboration Likelihood Model emphasizes the central role of the audience in persuasion. As the name implies,
the theory focuses on the likelihood that audience members will be stimulated not only to attend to and decode messages but also develop and
elaborate it, to process and clarify, or embellish it, but also to consider its implication. By this standard, the most effective rhetorical messages are

those that produce the greatest amount of cooperative message building by members of the audience.

(1) The likelihood that audiences will participate and elaborate a rhetorical message is dependent on how relevant a message is to them, which
is linked to how well the speaker or writer of the message has linked his or her argument to the audience’s values, beliefs and needs. Imagine a
situation and audience and discuss the kinds of things a speaker or writer might include to increase the likelihood the audience will elaborate and

participate in the attempt at persuasion.

(2) InThe Rhetoric Aristotle refers to the three primary sources of persuasion: ethos, or the credibility of the speaker; pathos,
or appeals to emotions by using rhetoric to elicit those emotions in the audience; and logos, or rational appeal through argument.
Which of these do you think is most important and what cultural or situational factors might make one means of persuasion of

suitable than others?
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INFORMATION PROCESSING BY THE MEDIA

Media dependency theory: basically, the idea that the more we are dependent on media sources for information about the world we live

in the more our understanding of the world will be influenced by media sources.

For example: A newborn in most cases will have little if any exposure to media. All her understanding of the world will grow and evolve
from her lived daily experiences and her interactions with those caring for her. Soon, however, she will begin to be exposed to books or
other media which will inform her of things unseen or experienced directly. This knowledge then becomes part of her media derived

reality, influencing her attitudes and behavior with respect to it until some experience or new media knowledge comes along to alter it.

EG: Newborn )  Old woman
Our life experiences determine how far and how much of our reality will be derived from
mediated sources, but considering how much of what most of us know comes from our schooling and

information in general from media, for most of us the media derived reality greatly informs our world views.

Reality = Media
derived / derived

experiential ] and influenced

C5# S reality

Degree of Dependency basis
(1) Obviously, based on dependency theory, for most people the older they get the more dependent they are on media for their understanding
of the world. In view of that reality, how important do you think it is for the education system to include media literacy in the curriculum to

equip students with the tools they need to navigate our media environment?

(2) Search engines like Google and Social Media Networks like Facebook use algorithms to direct users to sites that the algorithms calculate
will be of most interest to the individual user. With dependency theory in mind, how are these algorithms going to affect people’s media

environment and the kind of information they are exposed to? Do you see this as an important issue to consider in media education?
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There is a significant body of literature in intercultural communication that focuses specifically on the ethical dimensions of cross-cultural
interaction. Communication scholars are seeking to address the question of how individuals from different cultural backgrounds can interact
with one another in ethically appropriate ways. Traditionally, two major and opposing approaches to ethics have dominated discussions in

intercultural communication. The universalist approach! posits the existence of foundational forms of rationality, knowledge, values, and
P g

moral principles that should be universally valid across all cultures. In contrast, the relativist approach?® argues that all forms of rationality,
knowledge, values, and morals are culturally situated and therefore not universally shared; as a result, it rejects the possibility of universal
ethical standards and instead advocates acceptance of cultural diversity, even when certain behaviors are judged to be unethical from one’s

own cultural perspective.
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